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Safe Harbor

This presentation and the accompanying slides (the “Presentation”), which has been prepared by KDDL Limited (the “Company”),
solely for information purposes and do not constitute any offer, recommendation or invitation to purchase or subscribe for any
securities, and shall not form the basis or be relied on in connection with any contract or binding commitment whatsoever. No
offering of securities of the Company will be made except by means of a statutory offering document containing detailed
information about the Company.

This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but
the Company makes no representation or warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth,
accuracy, completeness, fairness and reasonableness of the contents of this Presentation. This Presentation may not be all inclusive
and may not contain all of the information that you may consider material. Any liability in respect of the contents of, or any
omission from, this Presentation is expressly excluded.

Certain matters discussed in this Presentation may contain statements regarding the Company’s market opportunity and business
prospects that are individually and collectively forward-looking statements. Such forward-looking statements are not guarantees of
future performance and are subject to known and unknown risks, uncertainties and assumptions that are difficult to predict. These
risks and uncertainties include, but are not limited to, the performance of the Indian economy and of the economies of various
international markets, the performance of the industry in India and world-wide, competition, the company’s ability to successfully
implement its strategy, the Company’s future levels of growth and expansion, technological implementation, changes and
advancements, changes in revenue, income or cash flows, the Company’s market preferences and its exposure to market risks, as
well as other risks. The Company’s actual results, levels of activity, performance or achievements could differ materially and
adversely from results expressed in or implied by this Presentation. The Company assumes no obligation to update any forward-
looking information contained in this Presentation. Any forward-looking statements and projections made by third parties included
in this Presentation are not adopted by the Company and the Company is not responsible for such third party statements and
projections.



Financial Highlights

Ethos - Q3FY17 vs Q2FY17
EBITDA PAT
~ X4.5crore X1.7 crore
353% 181%
EBITDA PAT
X1.0 crore X-2.1 crore
Consolidated — Q3FY17 vs Q2FY17
EBITDA ©  PAT After M
%9.6 crore X2.6 crore
47% 2092%
EBITDA :  PAT After M

X6.5 crore X-0.1 crore

------------------------------------------------------------------



Ethos growing in difficult times

Gross Margin %

26.3% 25.8%
24.3% 253% ’ 234%
23.1%
23.1% 23.0% 21.5% ’
20.0%
Dec Mar Jun Sep Dec
Dec’14 — Dec’15 B Dec’15-Dec’16
EBITDA Margin %
6.7%
(o)
5.6% 5 0% 2oo
4.4% '

Dec \Qg/ Jun Sep Dec

-4.2%

Store strategy to move towards
operating profitable stores keeps our
cost structure lean and is helping grow
margins

Increased proportion of sales from
House Brands aiding margins

Higher portion of Online billing
maintains increases sales at lower
operating costs



Moving up the Value Chain

The Largest & Preferred Retailer of

é .I. h OS Swiss Watches in India

WATCH BOUTIQUES Q Q

Forayed in Watch @) @0{{:’? Q@Q

e KDDL Limited Retailing gf:} %{:} g 9

Started as a Watch ‘c} ‘ @C%%} oL oo %}%‘;

Components Manufacturer ® @ {:{:}% {::}:} @ @O
o

@ @’0 Q {3

e,
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Ethos’ Strategic Partnerships with Swiss Watch Brands...

Q2FY17 Q3FY17
FAVRE-LEUBA
Exclusive Retailer for E E T .
: Corum Watches in India : Ethos alongwith Helios :
.................................................... ! i (retail arm Of Titan Ltd)

to be Exclusive Retailers

RAYMOND WEIL : : for Favre — Leul?a
SRS | : Watches in India

------------------------------------------------------
-----------------------------------------------

Ethos alongwith Helios

(retail arm of Titan Ltd)

to be Exclusive Retailers
for Raymond Weil
Watches in India

"""
---------------------------------------------



Ethos is India’s Preferred Destination for Luxury Watches

Ethos to be synonymous with Luxury
watches retailing in India thus gaining
‘Customer Mind Share

Ethos’ access to Swiss Watch .
Brands will make it a ‘1 Stop Shop’ 1 StOp Online Knowledge
for Luxury Watches In India ShOp

Ethos makes Swiss Watches
‘Available Online’ in a
confluence of Online-Offline
model helping us to leverage the
strength of Swiss Watch Brands
and our wide Distribution Reach

Ethos has well trained
Knowledgeable staff to ensure
highest customer satisfaction and
increasing repeat buying.



PAN Card Regulation : Adapting to Change

With effect from 1st January, 2016, Income Tax department made it mandatory to quote Permanent Account
Number (PAN) for all transactions of amount exceeding Rs. 2 lakh, irrespective of mode of payment.

'Raﬁninj' Product Mix Strategy

* Expect longer time to accept

* Reducing exposure > 10L

* Expect gradual acceptance
» Maintain lean inventory 5-10 Lakhs

* Witnessing faster acceptance
* Leading to Limited Impact

* OQutside purview of the
Regulation



PAN Card Regulation : Benefits in the long run

LEVEL PLAYING FIELD
* Responsibility of compliance lies on retailer

* Leading to a curb on grey practices

CUSTOMER PROFILING

* Better profiling as customer are more open to sharing demographic information
* Creating tailor-made offering for targeting by segment

* Influencing buying behaviour of prospective customers

BETTER SERVICE to EXISTING CUSTOMERS
* Proactively and consistently engage with customers

e Make Customer feel valued



Asset Light Model...

Focus on
Online
Presence

Rationalize
Store Presence

\ 4

Minimize
Investment

Expand
catchment
area of offline
store, leading
to higher
revenue

\ 4

Maximize
Reach

Reduce Front-
End Cost like
Manpower and
Rental
expenses

\ 4

Operating
Leverage
Playing Out

Improve
Return On
Capital
Employed
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P&L—- oM FY17

Consolidated* Standalone

9M FY17 9M FY16 YoY % 9M FY17 9M FY16 YoY % 9M FY17 9M FY16
Revenue 352.1 341.7 3% 95.2 87.9 8% 251.7 251.9 0%
Cost of Goods Sold 219.6 209.1 22.0 19.4 194.6 189.5
Gross Profit 1325 132.6 0% 73.2 68.5 7% 57.0 62.3 -9%
Employee Expenses 45.8 46.5 29.7 27.5 15.4 15.1
Other Expenses 64.3 59.8 26.8 26.2 36.6 36.7
EBITDA 22.4 26.3 -15% 16.7 14.8 13% 5.1 10.6 -52%
Margin (%) 6.4% 7.7% 17.5% 16.8% 2.0% 4.2%
Other Income 1.8 4.6 1.3 1.5 0.1 0.1
Interest 11.2 11.5 4.3 4.9 6.2 6.1
Depreciation 8.6 8.5 5.2 53 2.9 2.8
PBT 4.3 10.8 -60% 8.5 6.1 40% -4.0 1.8 -328%
Tax 3.0 1.9 3.0 2.1 0.0 0.6
PAT 1.3 8.9 -86% 5.5 4.0 36% -4.0 1.2 -445%
PAT After MI 2.0 8.4 5.5 4.0 -4.0 1.2
Cash PAT 10.6 16.9 -37% 10.7 9.3 15% -1.1 4.0 -127%

* Consolidated Results include Standalone, Ethos Ltd and other subsidiaries



Consolidated Balance Sheet

Rs. Crs Sep-16 Mar-16
Shareholder’s Fund 79 82
Share capital 10 10
Reserves & Surplus 69 72
Minority Interest 34 34
Non-current liabilities 49 43
Long term borrowings 39 33
Deferred Tax Liabilities 4 3
Other Long Term Liabilities 3 3
Long Term Provisions 4 4
Current liabilities 198 183
Short term borrowings 69 68
Trade Payables 86 78
Other current liabilities 43 37
Total Liabilities 361 342
Non-current assets 102 104
Fixed assets 80 82
Non Current Investments 3 1
Long-term loans and advs. 19 21
Other Non Current Assets 1 1
Current assets 259 237
Inventories 195 185
Trade receivables 32 26
Cash and bank balances 18 12
Short-term loans and advs. 14 14
Total Assets 361 342

* Consolidated Results include Standalone, Ethos Ltd and other subsidiaries
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Ethos Performance Trend — gM

Revenue (Rs.Crs) Front-end Rent & Manpower Cost as % of Revenue

251.9 251.7 14.2% 14.2%

205.6

157.6

12.0%
127.2

11.3% 11.4%

SMFY13  SMFYl4  SMFY15  SMFY16  IMFY17 OMFY13 OMEY14 OMEY1S OMFY16  9MFY17

EBITDA (Rs.Crs) EBITDA Margin (%)
10.6 4.9%
10.1 4.5%
4.1% 4.2%
6.4
5.7
2.0%
9MFY13  9MFY14 9MFY15 9MFY16e  9MFY17 9MFY13  9MFY14 9MFY15 9MFY16  9MFY17

¢ EEEEEE NN NSNS SN NSNS NSNS SN EE NS EE NN NS NN NN NN NSNS NN NSNS NS EE NN NSNS NN EEE NN NN NSNS NN EEEEEEEEEENEEEEEEEEEEEEEEEEEY

Continuously gaining market share despite near term challenges

AN EEE NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN NN EEEEEEEENEEEEEEEEEEEE?

snmmEm
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Ethos Online Sales Trend— oM

Online Billing (Rs. Crs) Online — as % of Total Billing
+200bps

0,

g5 87.2 29.0% 31.0%
22.8%
52.9
15.6%
27.7 8.7%
12.4
9MFY13  9MFY14  9MFY15  9MFY16  9MFY17 9M FY13 9M FY14 9M FY15 9M FY16 9M FY17

Visitors on website (‘000)

(F31%)

7,464

5,701

4,224

2,247

841

[ ]

9M FY13 9M FY14 9M FY15 9M FY16 9M FY17




Ethos Repeat Sales Trend — oM

Club ECHO — Member Base Repeat Billings (Rs.Crs)

147,421 54.4

52.0

124,777

43.9

91,705

Mar’15 Mar’16 Dec’16 9M FY15 9M FY16 9M FY17

15



Pan-India Presence with Offline Store Network

Chennai

o

%

Maps not to scale. All data, information, and maps are provided "as is" without
warranty or any representation of accuracy, timeliness or completeness

: India’s Largest retail chain of Luxury
: Watches with 35 stores

Presence across Metros, Tier |, Tier Il :

. cities

: 2 Duty Paid Retail Outlets at 5
: Domestic Terminals

: 2 Duty Free Retail Outlets at 5
: International Terminals

: Store Selection Criteria : :
Reputed /Pedigree Mall at
Premium location where other :
: Premium brands present and
having better facility
management :
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Continued Investments in Advertising

I EEEEEEEE NS EEE NS SN NN SN NN NS NN NS E NN NS SN NN NS SN NN NS E NN NS SN NN NS SN NN NN E NN NN EEEENEEEEEy

Print Ads on The Economic Times Front Page

»

eumEEE
®sammns

\LHE EcoNomic Tive {THL FcoNomic TIM IS ~uE EcoNxomic Tives

' Finin,RB! Seck Report o Data Theft - RIL Reparts 17,206 r Proit in nd Quater bwmnwmmmmm»—mn

e

FREDERIQUE CONSTANT
GENEVE

itarian Leaders

.»/ Kenaveibn  aimarsmene - ON Saturday

Tatas Accuse Mistry of = Cash Crisis Set to Pass into he
Home Buyers 0 [yiohis e oy Vit 2017: The Year
ReapDividends -caking Confidential Info 2. 88 s=mn | hston Early Next Y (f.ll _ Thatmay Define
- ofRateCutWar .. 7" -

For PM's 'Big"
Move, BJP Aims

Lucknow's
BiggestRally
cuauzzatoupos

To Gain Currency, Govt's P
Platforms to come in New /

’iﬂi?'i
g: E i
¥ !

g i
g

'New Focus of Divestment Plan

Pl )
M\ figney il mymds
2017 \T

o wl/‘/ 25001 1kh
arioes _»15’ 4 .
4 E
R
jizs=o=c=]

NN NN EE NI NS NN NS NN NS NN NS NN NN NS SN NS NN NN SN NN NS SN NN NS SN NN SN NN SN NN NN EEEEEEEEEEE,

... with ETHOS co-branding

»

euEERE
®ammnns
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Continued Investments in Advertising

»

euEEEE

P T

THE TIMES OF INDIA
“mas Veggie wholesale rates crash, 4 of 10 Indians migrants;
retail pnces onlydipi m cmes moqt move for mamag,e

AN MAGNUS CARLSEN BEATS
KARJAKIN IN TIE-BREAKER T0
RETAIN WORLD CHESS TITLE

=~ g'ﬂu'xm \otaxon )L\\’tllLI’\
Icons to play les
ot sftortoday [TOM KNOWN income =

18 die in fire
losives
Inm

k)g th 14 flights;
1dead in e-way crash 3

ROLEX

THE DATEJUST 41

Nomil o hetren ppo’:u;: DOV@ N oA BT
Sthos

s

ADVANCED
HAIR SERIES

euEEEE

Y THE TIMES OF INDIA €}

FINSTESTERETITERI GOVT WONT INTERVENE, WILL
POLANSKI'S EXTRADITIONTO  EVvelgy
USRS SN IN TATA-MISTRY TUSSLE 13 ‘WHEREVER POSSIBLE' 1l

TN bids a calm, tearful farewellas 10 youths from
. Jayais laid to rest next to MGR grave unjab on death

MERKEL CALLS FOR BAN ON
hoe,;  FACE-COVERING BURQA

No crane big

Close Alde Now, The Onus Of Carrying Forward Her Legacy row in UAE
Sasikalaa oo ad T u":::u:dq

Takes Charge

Kill Pak| "
Of Last Rites sodlimhdl

Terror incidents
inJ&K at a high

bumgalow? Sasikala or Amma's relatives? for Sasi a5 gen sec

Amid Cong talk,
VB raids SAD
MP’s engg college

didn't let
Basit hold

FAVRE-LEUBA

N EEEEEEEE NN SN NN NN NN NN NN SN NN NN NN NN NN NN SN NN NN NN NS NN NS NN NSNS NN NN EEEEEEEEEEEEEEEEEy

Print Ads on The Times of India Front Page

AEEEEEEEE NS EEEE SN EEEE SN EEEE SN EEEE SN EEEEE SN EEEE NS EEEEEEEEEEEEEEEEEEEEEEEEEEEEEnsmmmnmmn®

OMIC T E

THE KHicon

I piciearmee el . Weeks Before Budget, Jaitley  Sosewscho
e :zﬁﬁ:l:aé:‘desms Lists Benefits of Low Tax Rate g
Post Note Ban ) = :

Mobile waliets such - Rightt Click
as Payim, Mobikwik x
tooreaping denefits
of demanetisation

D StHits 7-month Low on Tax Fears

Retro Tax Ghost Won’t Haunt
Foreign Portfolio Investors

2-Wheelers Skid on Lack of Cash

AD.E..OF.LUCERNE

... with ETHOS co-branding

SN EE NN EEE NN EEE NN NN NN NN NN NN NN NN NN NN NN NN NS NN NN EEE NN SN NN NN NN NN NN EEEEEEEEEEy

®ammnns
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TRUST CAMPAIGN across channels

Online through website.

AN ALARMING NUMBER OF LUXURY WATCHES SOLD
IN INDIA ARE SMUGGLED, FAKE OR REFURBISHED

e =

5 tips you must read before buying your luxury watch
(And how Ethos Watch Boutiques protects you)

efhos
Ethos Watch Boutiques
protects you from
smuggled, fake and
refurbished watches

To know more, visit the world's largest
authorised website for luxury watches |

www.ethoswatches.com

... to Create Awareness about unscrupulous activities

... to Educate consumers about Watches

-----------------------------------------------------------------------------------------------------
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Business Overview

Stable Business

Stable
Manufacturing Business

= Leading supplier of premium
watch components - watch
dials and watch hands

= Caters to demand from
international brands in
Switzerland & India

= Engaged in manufacturing of
of High Precision Stamping

Parts & Precision

= CAGR of 8% over FY13 —FY16

*Figures updated as on date

Scalable Business

Scalable
Retail Business -

= |ndia’s Largest Retail Chain of
Luxury Watch Studios

= Authorized retailer of over 60
luxury watch brands, ranging
from Rs. 5,000 to more than
Rs.20,00,000

= 35 premium watch boutiques
across country

= CAGR of 24% over FY13 -
FY16

73.22% subsidiary of KDDL
Ltd on a fully diluted basis
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Expanding Precision Engineering Business...

Setting up Greenfield Manufacture high quality precision Building New capabilities
Facility at Bengaluru, stamped components, progressive tools * Injection Molding
Karnataka and sub-assemblies to cater to high- * CNC Machining
growth high margin industries * Plating
Investing Rs. 25 Crs ~2 acre land allotted Expected to Financial Closure has
over 2 years with in EOU zone near commence operations been achieved & project
2:1 debt funding Bengaluru Airport by FY17 end is proceeding as per
schedule

I ... to emerge as “Strong Player” in Organized space I

22



Stable Manufacturing Performance

FY13

FY14

FY15

FY16

25

20

15

10

————{:::EAGR+19%:::>——l

- - 23%
19% 20% 19%

- 18%
13%

- 13%

- 8%

- 3%

] , , - 2%
FY13 FY14 FY15 FY16
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Scaling-Up Retail Performance

Increasing Online Revenue...

Rs. Crs
FY13 FY14 FY15 FY16

i Offline & Online

18.0%

16.0%

14.0%

12.0%

9.6%

FY13

LdFront End expenses as % of Sales

FY14

9.6%

16.1%

FY15

.. Improved Absorption of Fixed Expenses

16.9%

FY16

2 EBITDA Margin before Central Expenses

10.0%

9.0%

8.0%

7.0%

6.0%

5.0%



Contact

For further information, please contact:

Company :

Investor Relations Advisors :

KDDL Limited
CIN : L33302HP1981PLC008123

Mr. C. Raja Sekhar

rajasekhar@ethoswatches.com

www.kddl.com / www.ethoswatches.com

Strategic Growth Advisors Pvt. Ltd.
CIN : U74140MH2010PTC204285

Mr. Shogun Jain/ Ms. Payal Dave
+91 7738377756 / +91 9819916314
shogun.jain@sgapl.net / payal.dave@sgapl.net

www.sgapl.net
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